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1. Executive Summary 

This deliverable shows and describes the website and identity of the HEIDI project. The 

deliverable is the basis for the dissemination and communication of HEIDI. Further, it part of 

the HEIDI quality assurance with the aim of supporting the HEIDI consortium achieving the 

dissemination and communication goals within the project. The material described in this 

deliverable must be used in all dissemination & communication activities for HEIDI. D8.1 

covers the project web presence (social media and website) and the identity material (logo, 

colours, templates). 

Keywords: website, social media, project identity 
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2. Objectives 

The main objective of this deliverable is to describe the project identity and ensure the quality 

of the HEIDI project. Using the website and various social media platforms, the goal is to 

spread the word about HEIDI and making it known to the widest audience possible. 

The website and the identity material contribute to all Work Packages and overall objectives 

of HEIDI. The communication and dissemination activities will be carried out in the course of 

WP8. 
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3. Project identity material 

This chapter describes the material with which HEIDI is known and will be known in the future. 

The identity material includes the logo, colours and various templates. The partners in the 

project are instructed to always use this material to ensure consistent quality and appearance 

and to make it immediately recognisable to outsiders that this is the HEIDI project. The identity 

material is used in all our dissemination and communication activities as well as on our website. 

 

3.1 HEIDI Logo 

The logo has been designed to represent connectivity and communication between cars and 

pedestrians, or in general human-technology-interactions. The consortium has decided on 

using orange as the colour for our project. Therefore, attention has been paid to use 

yellow/orange colours that are not too flashy but still visible, especially on big screens. 

 

Figure 3–1: HEIDI Logo 

 

3.2 HEIDI Colours 

The main colour used in this project will be orange. As can be seen in the logo, different shades 

of yellow and red can also be used. The following colour codes are used: 

 

Figure 3–2: HEIDI Colours 

 

3.3 HEIDI Templates 

Various templates have been created and provided to all partners to ensure the quality of our 

deliverables and communication and dissemination activities. The templates for deliverables, 

PowerPoint Presentations and Deliverable Reviews are accessible on our Project SharePoint. 
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4. Project Website 

Launched in November 2022, the HEIDI website is now accessible for everyone interested in 

the project via the following link: https://heidi-project.eu/. 

The website itself is divided into 5 sections, that are displayed in the header of the website 

(see Figure 4–1). Most of the sections also contain subpages which will be presented in the 

next subchapters of this deliverable. The website is based on the project identity material that 

has been presented in the previous chapter. 

The website and its content will be updated regularly. News updates, public deliverables, 

Dissemination Material and Project Videos will be up on the website as soon as they are 

available. This will ensure the traffic and engagement on our website and social media 

accounts. 

 

4.1 Website Header 

The header of the HEIDI website consists of the logo on the left side and the five sections, plus 

a search bar at the end:  

• Home 

• About HEIDI 

• Partners 

• Results & Media 

• Contact 

• Magnifier (search bar to help visitors find content on the website) 

 

Clicking on the logo will redirect the visitors to the HOME (landing) page. 

The sections are all displayed in black while the section currently visited is displayed in orange. 

 

Figure 4–1: HEIDI Website Header 

 

4.2 Website Footer 

In the footer of the website, you can find important details about the project (Figure 4–2). You 

can find the Funding Acknowledgment & Disclaimer, the Grant Agreement number, the 

respective logos and the project duration for the HEIDI project there. Furthermore, the Imprint 

& Terms of Use and our contact details are displayed here. The e-mail address mentioned 

here is only used for the website. Our Social Media Platforms are also linked here (LinkedIn 

Account and future YouTube Account). 

https://heidi-project.eu/
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Figure 4–2: HEIDI Website Footer 

 

4.3 Home Section 

The HOME section (see Figure 4–3) is the first thing visitors see when they visit our website. 

It is therefore one of the most important sections. Clicking on the logo in the header or on 

HOME will always take you back to this page. The page should immediately show what HEIDI 

stands for: Holistic and adaptivE Interface Design for human-technology Interactions. A key 

visual has been used to help visualize it. By clicking on the “Find out more” button you will be 

redirected to the “About HEIDI” section. 

 

Figure 4–3: HEIDI HOME (landing) Page 

Scrolling down the page, the visitors will find a project overview in numbers and the news 

section will appear (Figure 4–4). The news section will be updated regularly whenever the 

consortium wants to share something with the public. Currently, there is a post about the HEIDI 

Kick-Off Meeting available. By clicking on the news post, the visitors will get more information. 
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Figure 4–4: HEIDI Project in Numbers & News Section 

 

4.4 About HEIDI | HEIDI in a nutshell 

Clicking on “About HEIDI” in the header will open the subpage “The Project”. This subpage 

describes HEIDI in more detail. At first, the project is described in a nutshell which gives an 

overview of the whole project as seen in the figure below. 

 

Figure 4–5: HEIDI in a nutshell 

Further, also the four objectives of the HEIDI project are stated and explained (Figure 4–6). 
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Figure 4–6: HEIDI Objectives 

 

At the end, the planned innovations of the project are also presented and explained, as seen 

in the following figure: 

 

Figure 4–7: HEIDI Innovations 

 

4.5 HEIDI Partners 

Clicking on “Partners” will give the visitors an overview of the HEIDI partners. An overview with 

the logos of all 9 partners is provided in the figure below (Figure 4–8): 
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Figure 4–8: HEIDI Partner Overview 

With a click on the partner, more information and details will appear: 

• Description of the partner 

• Role and contribution to the project 

• Website of the partner 

• Links to Social Media Accounts 

 

The subpage is designed that visitors can easily go back to the partner overview (clicking “Back 

to Partners”) and click through all partners. 

 

4.6 HEIDI Results & Media 

Public publications, contributions, project material and results are published in this section. 

The section is divided into 4 areas (see Figure 4–9). By clicking on the (+), more information 

about the different areas is provided. These sections will be updated continuously as soon as 

the material becomes publicly available. 
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Figure 4–9: HEIDI Results & Media 

 

4.7 HEIDI Contact 

In the last section, a contact form for visitors is provided (Figure 4–10). It is used for the 

communication between HEIDI and visitors of the website. The contact form can be filled in by 

any visitor and will then be sent as an email to the project coordinator team. 

 

Figure 4–10: HEIDI Contact Form 
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5. Conclusion 

This deliverable is important to ensure the quality of the website and all dissemination and 

communication activities. It should also serve as a guideline within the project. The project 

identity material must therefore also be used by each partner for all purposes concerning 

HEIDI. 

The aim is to reach as large an audience as possible and thus contribute to the awareness of 

HEIDI. 

Both the website and the social media channels will be updated regularly. As soon as project 

videos, public deliverables, information material or publications are available, they are 

immediately published on the website and our social media channels. 

This ensures that visitors to our website are always up to date on the HEIDI project. 
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6. Abbreviations 

Term Definition 

DEC Websites, Patent Filings, Videos etc. 

HEIDI 
Holistic and adaptivE Interface Design for human-technology 

Interactions 

PU Public 

WP Work Package 

 

 

 


